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It is hard to believe that 
2016 is drawing to a close! 
The 95th Street Business 
Association has enjoyed an 
incredibly busy fall. 

One of the biggest high-
lights from the past few 
months included welcom-
ing new businesses to our 
street. We had the honor of 
attending the ribbon cutting 
for the AdvocateCare Center 
on October 4, 2016. We also 
attended the ribbon cutting 
for Advance Auto Parts on 
October 28, 2016. 

Our 95th Street Farmers 
Market experienced record 
crowds and the addition of 
several new vendors dur-
ing our 26-week season. We 
closed out our season with a 
Halloween party for chil-
dren on the last day of the 
market season, October 30, 
2016. Celebrity judges Alder-
man Matt O’Shea, Heather 
Robinson, Executive Director 
of the Beverly Arts Center, 
Josh Barron, president of 
BAPA’s Executive Board, 
and Rev. Larry Sullivan, pas-
tor of Christ the King Parish, 
were on hand to judge our 
costume parade for the chil-
dren. Morgan Park resident 
and renowned chef, Graham 
Elliot, also joined us for our 
celebration. Local chef, Alvin 
Green, provided a wonder-
ful cooking demonstration 
for our attendees using only 
ingredients from our ven-

dors. Planning is already un-
derway for our 2017 Farmers 
Market season! 

We were also pleased to 
host our annual holiday 
shopping night at Barraco’s 
on November 22, 2016. This 
event gives some of our 
Farmers Market vendors a 
chance to sell their hand-
made items for holiday gifts 
and also gives us an op-
portunity to highlight some 
of our great local artisans. 
The Live Like John Pediatric 
Brain Tumor Foundation, 
an organization fighting to 
eradicate pediatric brain 
tumors, received ten percent 
of our proceeds.   

The 95th Street Business 
Association helped launch 
a new program designed to 
help encourage 19th Ward 
residents to shop local this 
holiday season. The program 
is funded through Ameri-
can Express as part of their 
Shop Small campaign. We 
launched our local program 
on Small Business Saturday, 
which is held the Saturday 
of Thanksgiving weekend 
each year. Residents who 
spend $300 or more at any 
of our 19th Ward businesses 
through December 24, 2016, 
are eligible to turn in their 
receipts and be entered into 
a drawing held in early 
January for a $50 gift card. 

We are partnering with 

95th Street full of activity during busy fall

The past year seemed to fly by as the 95th Street Business Associ-
ation was busy with many activities to promote the business dis-
trict. The 95th Street Farmers Market experienced record crowds 
and the addition of several new vendors during the 26-week 
season. Here, Chef Graham Elliot enjoys a moment with Jimmy 
and Harold from Jimmy Jamm’s One of the biggest highlights 
from the past few months included welcoming new businesses to 
the street, including AdvocateCare Center on October 4, 2016.



Busy
(Continued from page 1)

Our annual membership 
drive is underway!

Your dues help fund our 
association and help us 
promote our businesses, 
keep the street clean, pro-
vide beautification touches 
to the street including 
our seasonal decorations, 
light pole banners, flowers 
for our large pots on 95th 
Street, and fund our annual 

95th Street Business Association
2017 Meeting Schedule

Meetings are held at The Original Pancake House, 
10437 S. Western Ave., on the 4th Tuesday of the 

month. Please add our meetings to your calendar:
January 24, 2017; February 28, 2017

March 28, 2017; April 25, 2017
May 23, 2017; June 27, 2017

July 25, 2017; August – No Meeting
September 26, 2016; October 24, 2016

November 28, 2016
December – No Meeting

Thank you to all of our 
95th Street businesses who 
registered with American 
Express as a small business 
participant on this year’s 
Small Business Saturday, 
which took place on No-
vember 26, 2016. 

It was great to see the 
Shop Small bags and post-
ers on display in your win-
dows! We were fortunate 
enough to have 95th Street 
selected to be photographed 
on Small Business Saturday 
as part of the promotion 
of the day that took place 
throughout Chicago this 
year.

American Express shared 
the results of Small Business 
Saturday with our associa-
tion. This was the seventh 

Shop Small Saturday: 
2016 Results, Next Steps

Pete Coccaro of Beverly Hills Garage was among the local shops 
participating in Small Business Saturday.

year they have sponsored 
Small Business Saturday, 
and it was the biggest yet 
with 112 million consumers 
shopping and dining small 
on 11/26/16. This repre-
sents a 13 percent increase 
over last year’s Small Busi-
ness Saturday. 

According to American 
Express, 72% of U.S. con-
sumers are aware of Small 
Business Saturday. 

How can we capitalize 
and build on Small Business 
Saturday? This is where our 
Shop 19 and Earn Neigh-
borhood Rewards program 
comes in. 

Please talk about this 
program with your employ-
ees and help us spread the 
word to your customers

2017 Membership
Drive Underway

display of American flags 
on 95th Street from Western 
to Ashland from 4th of July 
through September 11th. 

Please submit your dues 
at your earliest convenience. 

Our paid members re-
ceive a 95th Street Business 
Association decal to display 
at their business. 

Thank you for your sup-
port! 

Coming Soon
You may have noticed a lot of construction activity taking 

place on the 9500 block of Hamilton. We are very excited to 
welcome the Barraco family to 95th Street! 

They are currently working on constructing the kitchen for 
their new banquet hall, The Vineyard, and expect to take oc-
cupancy in the next few weeks. They will begin construction 
on the former Chicago Public Library building shortly after 
that with hopes of opening the new business in 2017. 

Josh Mercer of Mercer Allstate has also been hard at work 
remodeling the former Victoria Antiques building. Once 
complete, he will move his Allstate Agency across the street 
from its current location.

the Beverly Area Planning 
Association, the Morgan 
Park Beverly Hills Business 
Association, and the Mt. 
Greenwood Community 
and Business Association on 
this program. We expect to 
award at least 40 gift cards 
in January. This is a great 
program to mention to your 
customers as it gives them 
an added incentive to shop 
local.

We have a lot of great 
things planned for 2017. 
Please make a point to join 
us at our monthly associa-
tion meetings to learn more. 

We meet on the fourth 
Tuesday of each month (we 

do not meet in August or 
December). Our meetings 
take place at The Original 
Pancake House on Western 
Avenue.

A meeting agenda and 
minutes from the prior 
month’s meeting are distrib-
uted via e-mail a few days 
before each meeting. 

Please contact me if you 
have any questions about 
our 2017 meeting schedule. 

On behalf of the 95th 
Street Business Association 
Board of Directors, I wish 
you a very happy holiday 
season. We look forward to 
working with you in 2017!

Erin Ross
Executive Director 

95th Street 
Business Association



NAME __________________________________________________________________ � OWNER    or    � MANAGER

BUSINESS: _____________________________________________________________ � OWN    or    � LEASE

ADDRESS: ____________________________________________________________________________________________

PHONE # __________________________________________  FAX # ___________________________________________

EMAIL _____________________________________________  WEBSITE ________________________________________

�e 95th Street Beverly Hills Business Association, founded in 1958, strives to maintain a safe, 
attractive and economically viable business district on 95th Street from Ashland to Western.

MEMBERSHIP:
Annual dues are $50 per year. 

MONTHLY MEETINGS:
�ese meetings provide an 
opportunity to meet and network 
with other business owners.

QUARTERLY BULLETIN:
95th Street’s quarterly newsletter 
provides pertinent information for 
business owners.

95TH STREET DIRECTORY:
�e Directory is a handy tool for 
accessing important information.

ASSOCIATION WEBSITE: 
www.95thstreetba.org 

BEAUTIFICATION & 
MAINTENANCE:
Sidewalk sweeping, litter pick-up, 
weed eradication and more.

SEASONAL & HOLIDAY 
DECORATIONS:
Banners and �ags, red ribbon and 
garland, and illuminated trees all 
enhance the business district.

SNOWPLOWING:
Sidewalks are plowed when snow 
reaches 2” or more.

PROMOTIONS:
Our 95th Street and Live 19 Facebook 
Pages gives you an opportunity to 
promote your business at no cost.
 
SEMINARS/WORKSHOPS:
Topics of interest to 95th business 
owners are presented by professionals.

ECONOMIC DEVELOPMENT: 
Community Economic Development 
Task Force works to strengthen the 
commercial strip, redevelop problem 
properties, and attract quality 
businesses.  

TECHNICAL ASSISTANCE:
A City of Chicago Grant provides 
technical assistance and promotes 
City of Chicago strategies for 95th 
Street.

SPECIAL SERVICE AREA:
City of Chicago SSA # 4 seeks to 
improve the business climate on 95th 
Street.

MERCHANT ALERT:
Community and City information is 
dispensed through email, Facebook 
and website.

MEMBERSHIP...What’s in it for you?

Mail $50 check to: 95th Street Beverly Hills Business Association
 2100 West 95th Street, Chicago, IL 60643

For further information call 773-238-4094 or email erin@95thstreetba.org

95TH STREET BEVERLY HILLS BUSINESS ASSOCIATION
SELLING 95TH STREET AND YOU!

2017 APPLICATION FOR MEMBERSHIP



The Bulletin is a quarterly 
publication of the 95th 

Street Beverly Hills Business 
Association. 

Please submit your news to the 
Association’s Executive Director 

and Bulletin Editor:

Erin Ross
2100 W. 95th Street
Chicago, IL 60643

(773) 238-4094

This bulletin is made 
possible through  

a grant from the City of  
Chicago Department 
of Business Affairs & 
Consumer Protection.
This bulletin does not 
necessarily represent 
in whole or in part 

the viewpoints of the 
Department of Business 

Affairs & Consumer 
Protection.

e-mail: erin@95thstreetba.org
www.95thstreetba.org

Winter Weather Warning for Businesses
The City of Chicago continues to 

remind business owners that they are 
responsible for clearing their side-
walks of snow. 

The Chicago Department of Trans-
portation asks property owners to 
keep their entryways and sidewalks 

clear of snow and ice to help prevent 
pedestrian falls. 

The 95th Street Business Associa-
tion assists our business owners with 
the city’s requirement by plowing a 
six-foot wide path down the middle of 
the sidewalk when the snow reaches a 

depth of two inches or more. It is each 
business owner’s responsibility to 
clear the remainder of the snow. 

The city will issue a ticket if you do 
not comply with this municipal code 
so please be sure to do your part to 
keep 95th Street clear for pedestrians.

Ideas
Anyone?

Do you have a topic you would like 
to learn more about in 2017? 

We are working on our schedule of 
workshops we will offer in conjunc-
tion with our neighboring business 
associations and BAPA in the coming 
year. 

I would love to hear from you about 
suggested topics that would help you 
run your business more effectively 
in the new year. Please e-mail me: 
erin@95thstreetba.org

We recently met with Paul Duffy for 
a presentation on Google Virtual Tour.

This is a 360-degree interactive tour 
of your business designed to attract 
more customers. Google sends a certi-
fied photographer to your business 
and shoots your space. They recom-
mend doing the shoot before or after 
the close of business so that the space 
is not cluttered.

Once shot and edited, the vir-
tual tour is placed on Google so that 
anytime someone searches for your 
business they have the opportunity 

Google Virtual Tour
to view the virtual tour. Having the 
virtual tour should result in a higher 
Google rating for you because your 
business will get more hits.

Google’s research shows that 
consumers who take the virtual tour 
are 50 percent more likely to visit 
your business than those who do not. 
Google will also create a Google Plus 
account for you if you don’t already 
have one. You will own the photos 
once taken allowing you to place them 
on your website, Facebook page, Twit-
ter, etc.

The cost is typically $750 depending 
on the square footage of your busi-
ness. The cost can be written off as a 
marketing expense for tax purposes. 

Paul is interested in offering an 
incentive on the pricing if we have 
enough interest from our 95th Street 
businesses. 

We will discuss this in more detail 
at our January meeting. If you would 
like to learn more before our meeting, 
please contact Erin Ross.

The City of Chicago Depart-
ment of Business Affairs & Con-
sumer Protection (BACP) offers 
FREE business workshops every 
Wednesday and Friday at City 
Hall, 8th Floor.

To register, for a BACP work-
shop call 312-744-2086 or send 
an email to BACPoutreach@
cityofchicago.org.

Upcoming workshops include 
the following:

January 6
Chicago’s New 

Disability Regulations
 

January 11
Startup 101: How to Start 

a Better Business 

January 13
Financing and Protecting Your 

Small Business 

Workshops


